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LdM Internships and Service Learning
Lorenzo de’ Medici credit-bearing internships offer the possibility to learn different aspects of
working in Italy, a country known for its artisan and small business structure. Students get to
know the characteristics and structure of the Italian workplace.

Credits
A standard 3-credit internship corresponds to a minimum of 135 hours, including journals and
papers. During the semester, the internship requires 10-12 hours per week in the company,
excluding the first / last week of classes and the break. Note: The internship schedule
during mid-term exams week can be reduced upon the student’s request, with the company
agreement, as long as the requirement of 120 total on-site hours is met.
A standard 6-credit internship corresponds to a minimum of 260 hours, including journals
and papers. During the semester, the internship requires 20 hours per week in the company,
excluding the first / last week of classes and the break. Note: The internship schedule during
mid-term exams week can be reduced upon the student’s request, with the company’s
agreement, as long as the requirement of 240 total on-site hours is met.

Prerequisites and required documentation
Students participating in the internship program must fulfill the relevant prerequisites. The
application for an LdM internship is due by the application deadline, along with the required
supporting documentation (e.g. student’s resumé, formal letter of intent, two reference
letters, portfolio, writing sample, etc.). LdM reserves the right to ask the student for further
evaluations and admissions documentation to best verify whether the intern and the hosting
organization are a compatible match. Late submission of the supporting documentation can
compromise the eligibility for an internship placement.
At least one of the two reference letters should be from an eligible professor/employer with
knowledge of student’s work/study ethic in the requested field. The formal letter of intent must
specify: reason for choosing the internship, future goals, and professional experience in the
selected field. Also, it should include the student’s expectations and a detailed description
of the duties the student would like to fulfill. This can better assist LdM to determine the
appropriate company for each student.

How to apply
• Students who are interested in an internship, and who meet the requirements, should
indicate their choice of an internship on their course selection form, with an alternate
course in case the internship is not possible.
• If the student is deemed suitable, based on the supporting documentation, LdM will
propose the student as an intern to the partner institution. The institution will decide if the
student has been provisionally accepted as an intern.
• An on-site interview is required for all internships and the internship will be confirmed only
after the interview.
Placement in internships is not guaranteed, and choosing an alternate course is
mandatory. Student taking an internship must retain full-time status, with a minimum of 15
credits per semester.
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Important notes
Internships are unpaid and placement opportunities are limited. Internship placement is a
serious commitment which, when accepted, must be completed within the expectations that
are outlined in each syllabus. Students must maintain a strong level of performance in work
activities and outcomes.

Academic details
The internship will appear on the student’s course schedule and will therefore be considered a
regular academic course. The internship will also appear on the student’s LdM transcript, with
the corresponding letter grade and credits.
An Internship On-Site Supervisor will guide students through practical support, and evaluate
their on-site performance. A Supervising LdM Professor will supervise the internship from an
academic perspective and evaluate written assignments.
During the interview, the student, the Supervising LdM Professor and the Internship On-Site
Supervisor will determine a detailed work schedule for the internship. In addition, the student
will be required to write weekly journals, and to present at least two papers to the Supervising
LdM Professor.

Florence

Upon completion of the internship, the Internship On-Site Supervisor will evaluate the
student’s performance through submitting the LdM Internship Evaluation Form. The final
grade will be given by the Supervising LdM Professor based on the Internship Evaluation
Form and the student’s academic performance.

Legal requirements
Upon arrival in Italy the student will be responsible for fulfilling all necessary bureaucratic steps
according to Italian internship regulations (such as the Codice Fiscale, which is the Italian
version of a social security number, Permit of Stay, etc.). LdM staff will assist the student with
these steps.

I N T E R N S H I P S

School of Arts and Sciences
	art history

Museum and Gallery Internship
ART 360 F - Cr: 3; Contact hrs: 135
This internship entails individual work experience in a museum, gallery or church in the
Florentine area, supervised by a faculty member and the cooperating museum, or Florentine
curia staff. The internship provides students with practical experience, especially in the field of
cultural mediation and museum education, through direct observation of the various activities
developed at the hosting museums and churches, individual study and direct participation
in guided tours at museums and churches, gallery management in art galleries. Through this
experience students have the opportunity to learn and apply professional skills, while directly
interacting with institutional staff and the visitors.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary. Please note that the Museum and Gallery Internship
requires interns to fulfill part of their internship hours on Saturdays.
Prerequisites: Art History / Museum Studies majors of sophomore standing. Fluency in
Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.
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Communications

Journalism Internship
COM 363 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Journalism. The
intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
The placement is with a local newspaper. Interns develop and carry out various activities
which may include but are not limited to: researching news outlets, pitching and writing news
and feature articles; translation from Italian into English; photojournalism; street journalism;
copy editing and proofreading; picture research; administrative work on secondary publishing
projects (books, apps, digital content); attending press conferences and events.

Communications Internship: LdM Web TV
COM 361 F; Dual listed: FVM 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Communications.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
The placement is with the LdM Web TV. Interns develop and carry out various activities which
may include but are not limited to: script writing, multimedia writing, interviews, research,
video work, editing, and website management.
Prerequisites: Communications / Journalism / Film majors of junior standing. Fluency in
Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.

Communications Internship
COM 362 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Communications.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
The placement is with a Communications agency. Interns develop and carry out various
activities which may include but are not limited to: writing new articles; updating and adapting
pre-existing articles for different media formats; database entry; contributing to blogs, social
media, websites; developing new projects.

Prerequisites: 1) English / Writing / Journalism majors of junior standing; 2) Intermediate
Italian 2 completed (ITL 202 level) and concurrent enrolment in an Italian class (ITL/ITC).
Exceptional written English required. Recommended: strong writing and communication skills.
Fluency in Italian required.
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline), on-site interview and Italian language placement.

Public Relations Internship
COM 365 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Public
Relations. The intern is monitored by both the onsite supervisor and an LdM faculty member.
The grade assigned by the faculty internship supervisor reflects assessment of weekly
reports, two papers, and an overall evaluation. Ten hours weekly at the internship site; student
internship schedules and onsite duties may vary.
The placement is at a local company. Interns develop and carry out various activities
which may include but are not limited to: drafting pitches and press releases; social media
management; blog writing; marketing research on effective and creative PR strategies and
client possibilities in various markets; analyzing client materials and online presence to
improve and expand its marketing communications; give creative input for innovative Public
Relations solutions for new projects.
Prerequisites: Public Relations majors of junior standing with at least 2-3 prior courses in the
field. Fluency in Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline) and on-site interview.

Prerequisites: 1) English/Writing/Journalism majors of junior standing; 2) Intermediate Italian
2 completed (ITL 202 level) and concurrent enrolment in an Italian class (ITL/ITC). Exceptional
written English required. Recommended: strong writing and communication skills.
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline), on-site interview and Italian language placement.
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Education Internship
EDU 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Education, for the
pre-school, kindergarten, primary, or secondary levels. The intern is monitored by both the
onsite supervisor and an LdM faculty member. The grade assigned by the faculty internship
supervisor reflects assessment of weekly reports, two papers, and an overall evaluation. Ten
hours weekly at the internship site; student internship schedules and onsite duties may vary.
The placement is with a private school. Interns develop and carry out various activities which
may include but are not limited to: teaching the English language to children and adolescents
aged 3 to 18, organizing didactic plans and activities, activities, taking care of children aged
18 months to 3 years.
Prerequisites: Education or Child/Adolescent Psychology majors of junior standing. Fluency
in Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.

International Business

Marketing / Advertising Internship
BUS 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Marketing
and Advertising. The intern is monitored by both the onsite supervisor and an LdM faculty
member. The grade assigned by the faculty internship supervisor reflects assessment of
weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship site;
student internship schedules and onsite duties may vary.
The placement is at a Communication Agency. Interns develop and carry out various activities
which may include but are not limited to: market research; developing marketing, price,
distribution and promotional strategies; creating advertisements for local and international
print & e-publications; newsletters, mailing lists; website content and social media
management.
Prerequisites: Marketing / Advertising majors of junior standing with at least 2-3 prior
courses in the field. Recommended: social networking experience. Fluency in Italian may be
advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent, sample of
marketing work (ie. blog writing, social media campaign example, press release, advertising
project) due by application deadline, and on-site interview.

Marketing Internship: LdM Marketing Office
BUS 362 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Marketing. The
intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
The placement is with the LdM Marketing Office. Interns develop and carry out various
activities which may include but are not limited to: market research based on social media;
marketing strategy focused on merchandising; price strategy, distribution and promotional
strategy; business development strategy.
Prerequisites: Marketing majors of junior standing with at least 2-3 prior courses in the field.
Recommended: social networking experience. Fluency in Italian may be advantageous but is
not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.

Marketing/Event Planning Internship
BUS 367 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Marketing and
Event Planning. The intern is monitored by both the onsite supervisor and an LdM faculty
member. The grade assigned by the faculty internship supervisor reflects assessment of
weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship site;
student internship schedules and onsite duties may vary.
The placement is at an Event Management company. Interns develop and carry out various
activities which may include but are not limited to: participating in onsite events, assisting
vendors with site visits and clients; working on social media marketing campaigns; designing
marketing materials; analyzing brand image, market appeal and customer projections; clerical
and administrative work as required.
Prerequisites: 1) Marketing / PR / Event Planning majors of junior standing with at least 2-3
prior courses in the field; 2) Intermediate Italian 2 completed (ITL 202 level) and concurrent
enrolment in an Italian class (ITL/ITC).
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline), on-site interview and Italian language placement.
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THURSDAY 16TH APRIL / 10AM TO 11:30AM

L’istituto Lorenzo de’ Medici presenta

Istituto Lorenzo de’ Medici presents

Sabato 9 Maggio 2015
Saturday 9th May 2015

Piazza san Lorenzo

illustration / design by mariana rios garcia

EDUCATION

BY GRIT LEDERER 2014, 52’

ON SCREEN FILM SERIES & OPEN FORUM
PRESENTED BY ARTIST & LdM PROFESSOR
ROSSANA PINERO & DIRECTOR OF LO
SCHERMO DELL’ARTE FILM FESTIVAL
SILVIA LUCCHESI

EVIDENCE
LdM CHURCH OF SAN JACOPO IN CAMPO CORBOLINI VIA FAENZA 43, FLORENCE

In spite of home arrests and living under constant surveillance
by the Chinese regime, internationally known artist Ai Weiwei,
continues to prepare exhibitions in museums and cultural
centers throughout the world. The SOLO exhibition of the spring
2014 at the Martin-Gropius Bau Museum in Berlin, coincided
with the release of the featured documentary “Evidence”.

The film depicts various artworks included in the exhibition, with
special focus given to ‘Stools’ an installation made for the atrium
of the museum with over 6,000 wooden stools which have been
commonly and historically used in the Chinese countryside.
Weiwei discusses his view on art and politics, emphasizing the
inseparability of art and activism.

The film Director, follows Gereon Sievernich director of the
Gropius Museum in Berlin, when he travels to China to meet with
Ai Weiwei, following their conversations regarding the selection
of works that will be part of the exhibition along with other
relevant aspects of the artistic practice of Weiwei.

Ai Weiwei, b. 1957 Beijing, China.
Is a contemporary Chinese artist, active in sculpture, installation,
architecture, curating, photography, film, and social, political and
cultural projects. As a political activist, he has been highly and
openly critical of his country’s government stance on democracy

and human rights. Some of Ai’s best known works are
installations, often tending towards the conceptual and sparking
dialogue between the contemporary world and traditional
Chinese modes of thought and production.
Grit Lederer
Between 1985 and 1991 studied Art History and Literature in
Munich, Cologne and the Sorbonne in Paris. Lederer obtained
an MA in Hamburg and since 1988 collaborates as writer,
researcher and director in various documentaries with a various
international tv networks such as: NDR, MDR, HR, SFB / rbb,
and ARTE.

IX edition of the art event Art is in the Squre, organized by the
Istituto Lorenzo de' Medici in collaboration with Festival d’Europa
and with the patronage of Quartiere 1 of the municipality of Florence

IX edizione dell’evento artistico Art is in the Square, organizzato
dall’Istituto Lorenzo de’ Medici in collaborazione con il Festival d’Europa
e con il patrocinio del Quartiere 1 di Firenze

10:30 AM
Opening of the exhibition with presentation and musical performance

Ore 10:30
Apertura della mostra con performance musicale e discorso introduttivo

11:00 AM - 6:30 PM
Exhibition of art and design work by students enrolled in courses of jewelry,
fashion, photography, graphic design, interior design, architecture, drawing,
printmaking, mixed media, in piazza San Lorenzo

Ore 11.00 - 18:30
Esposizione dei lavori artistici degli studenti di gioielleria, moda, fotograﬁa, graﬁca,
interior design, architettura, pittura, disegno, incisione, scultura, tecniche miste, in
piazza San Lorenzo

4:00 PM
Dance performance by students of ballet, modern dance and ﬂamenco courses

Ore 16:00
Performance di danza degli studenti di balletto, danza moderna e Flamenco

8:00 PM
Semester-end fashion show organized by the Fashion Department;
the show will take place along the north ﬂank of the Basilica of San Lorenzo

Ore 20:00
Sﬁlata di moda di ﬁne semestre organizzata dal dipartimento di moda sul sagrato
della Basilica di San Lorenzo

+39.055.287.360
info@ldminstitute.com
www.ldminstitute.com

+39.055.287.360
info@ldminstitute.com
www.ldminstitute.com
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Web Marketing Internship
BUS 372 F - Cr: 6; Contact hrs: 260
This internship provides practical and professional experience in the field of Web Marketing.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The
grade assigned by the faculty internship supervisor reflects assessment of weekly reports,
two papers, and an overall evaluation. Twenty hours weekly at the internship site; student
internship schedules and onsite duties may vary.
The placement is with an international postgraduate and post-doctoral teaching and research
institute. Interns develop and carry out various activities which may include but are not limited
to: create international marketing strategies, social media management, web content update,
communication and marketing research.
Prerequisites: International Business / Marketing majors, minimum Junior standing. Fluency
in Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.

POLITICAL SCIENCE and International Studies

School of Creative Arts
Culinary and Nutritional Arts

Food and Wine Product Retailing Internship
NUH 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Food and Wine
Product Retailing. The intern is monitored by both the onsite supervisor and an LdM faculty
member. The grade assigned by the faculty internship supervisor reflects assessment of
weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship site;
student internship schedules and onsite duties may vary.
The placement is with an established international retail chain of traditional Italian food
products. Interns develop and carry out various activities which may include but are not
limited to: promoting an in-depth understanding of high-quality food and drink culture;
guiding visitors through the history and philosophy of sustainable food; implementing the
communication strategies through social networking. The internship provides students with
practical experience in the field of cultural mediation and food and wine education, through
training on the agricultural production of the products.
Prerequisites: 1) Hospitality/Nutrition/Tourism majors of junior standing; 2) Elementary Italian
2 completed (ITL 102 level) and concurrent enrollment in an Italian class. Exceptional English
(written/spoken) required. Recommended: social networking experience. Fluency in Italian is
advantageous.
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline), on-site interview and Italian language placement.

Non-Profit Management Internship
POL 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Non-Profit
Management. The intern is monitored by both the onsite supervisor and an LdM faculty
member. The grade assigned by the faculty internship supervisor reflects assessment of
weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship site;
student internship schedules and onsite duties may vary.
The placement is with a local non-governmental organization. Interns develop and carry out
various activities which may include but are not limited to: creating, writing, translating and
proofreading projects in English for communication and fundraising purposes; analyzing and
writing grants for European Union funds; drafting or editing press releases; managing social
networking websites; attending and helping run fundraising events and rallies.
Prerequisites: 1) Political Science / Gender Studies / Economics major of junior standing;
2) Intermediate Italian 2 completed (ITL 202 level) and concurrent enrolment in an Italian
class (ITL/ITC). Fluency in Italian required. Multilingual skills (especially French and Spanish)
recommended.
Admission contingent on student CV, two reference letters, formal letter of intent, writing
sample (due by application deadline), on-site interview and Italian language placement.
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School of Design
Fashion Design, Marketing and Merchandising

Fashion Design and Apparel Construction Internship
FAS 362 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Fashion Design
and Apparel Construction. The intern is monitored by both the onsite supervisor and an LdM
faculty member. The grade assigned by the faculty internship supervisor reflects assessment
of weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship
site; student internship schedules and onsite duties may vary.
The placement is with small fashion boutiques and related businesses. Interns develop and
carry out various activities which may include but are not limited to: product development,
working on fabric/garment prototyping, cutting and sewing of garments and accessories,
design assistance, window display, merchandising, customer relations.
Prerequisites: 1) Fashion Design / Product Development majors of junior standing 2)
Elementary Italian 2 completed (ITL 102 level) and concurrent enrollment in an Italian class.
Fluency in Italian is advantageous.
Admission contingent on student CV, two reference letters, formal letter of intent, portfolio
(due by application deadline), on-site interview and Italian language placement.

Fashion Marketing, Retail Management
and Merchandising Internship
FAS 363 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Fashion
Marketing, Retail Management and Merchandising. The intern is monitored by both the
onsite supervisor and an LdM faculty member. The grade assigned by the faculty internship
supervisor reflects assessment of weekly reports, two papers, and an overall evaluation. Ten
hours weekly at the internship site; student internship schedules and onsite duties may vary.
Placements are with independent fashion and related businesses, boutiques, galleries, and
offices. Interns develop and carry out various activities which may include but are not limited
to: retail management, visual merchandising, events, sales, customer service, sales and
inventory reports, marketing and social media networking, photography and cataloguing of
products, development of advertising ideas, creation and diffusion of press releases, and
e-commerce.
Prerequisites: 1) Fashion Marketing / Fashion Merchandising majors of junior standing 2)
Elementary Italian 2 completed (ITL 102 level) and concurrent enrollment in an Italian class.
Fluency in Italian is advantageous.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline), on-site interview and Italian language placement.

Graphic Design

Graphic Center Internship: LdM Printing Center
GRA 360 F - Cr: 3; Contact hrs: 135
This internship gives participants an opportunity for hands-on activity in the Graphic Design
field. Through the internship in the Tetriz Lab, (the Lorenzo de’ Medici printing center),
students learn everything about professional print services such as the design and printing
of brochures, leaflets, booklets, posters, top-quality images, textiles, t-shirts, etc. Interns
become part of the printing center staff, which provides fundamental services to the LdM
community. Students acquire a professional experience in establishing and maintaining
business relationships, store administration and promotion, and problem solving.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
Prerequisites: Graphic Design majors of junior standing. Fluency in Italian may be
advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.
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Graphic Design Internship
GRA 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Graphic Design.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary.
The placement is with advertising and communications agencies. Interns develop and carry
out various activities which may include but are not limited to: graphic design, packaging,
corporate identity, posters, catalogs, logos, layout of applications and e-commerce websites,
web programming, art direction.
Prerequisites: Graphic Design majors of junior standing. Technical requirements: proficiency
in Adobe Photoshop, Illustrator, InDesign, Dreamweaver, Mac computers. Recommended:
creativity, drawing skills / web programming knowledge. Fluency in Italian may be
advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent, portfolio
(due by application deadline) and on-site interview.

Jewelry Design

Jewelry Marketing, Retail Management
and Merchandising Internship
JWY 361 F - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Jewelry
Marketing, Retail Management and Merchandising. The intern is monitored by both the
onsite supervisor and an LdM faculty member. The grade assigned by the faculty internship
supervisor reflects assessment of weekly reports, two papers, and an overall evaluation. Ten
hours weekly at the internship site; student internship schedules and onsite duties may vary.

	school of italian language and culture

Communication in Public Administration Internship
ITC 364 F; Dual listed: COM 364 F - Cr: 3; Contact hrs: 135
This internship provides professional experience in the field of Communications at a
prestigious public office. The intern is monitored by both the onsite supervisor and an LdM
faculty member. The grade assigned by the faculty internship supervisor reflects assessment
of weekly reports, two papers, and an overall evaluation. Ten/twelve hours weekly at the
internship site; student internship schedules and onsite duties may vary.
The internship provides an inside look into Florence’s Public Administration. With this unique
experience the students establish themselves as part of a communications team and learn
valuable technical skills, while providing information to the English speaking community of
Florence. Interns develop and carry out various activities which include but are not limited
to: translating important news and announcements from Italian into English; finding the
main points of an official document and making a short summary of those points for online
publication; using specific databases and maintaining a website; working as a liaison with
external offices; drafting translations from English into Italian.
Prerequisites: Advanced Italian 1 completed (ITL 301 level) and concurrent enrolment in
an Italian class (ITL/ITC). Proficiency in Italian required. Since the translations are from Italian
into English, high proficiency in written and read English is expected. Recommended: strong
writing and communication skills; translation experience. Proficiency in Italian required.
Admission contingent on student CV, two reference letters, writing sample in English, formal
letter of intent in Italian (due by application deadline) an Italian language placement test and
on-site interview.

The placement is with independent jewelry stores. Interns develop and carry out various
activities which may include but are not limited to: retail management, visual merchandising,
window display, sales, customer service, marketing, assistance to the buyer.
Prerequisites: Jewelry / Fashion majors of junior standing. Fluency in Italian may be
advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.
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Rome

I N T E R N S H I P S

Communications

Sport Marketing and Communication Internship
COM 366 R; Dual listed: BUS 366 R - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Sport Marketing
and Communication. The intern is monitored by both the onsite supervisor and an LdM
faculty member. The grade assigned by the faculty internship supervisor reflects assessment
of weekly reports, two papers, and an overall evaluation. Ten hours weekly at the internship
site; student internship schedules and onsite duties may vary.
The placement is with an established basketball academy which regularly collaborates with
NBA stars. Interns develop and carry out various activities which may include but are not
limited to: developing marketing plans, assisting the press office & media manager; following
the team and the academy at home games to write articles; updating websites and social
media; creating promotional videos and promos to be released on YouTube; spreading the
academy’s philosophy in Italy and abroad.
Please note that the Sport Marketing and Communication internship requires interns to fulfill
part of their internship hours on weekends.

NOTE: Due to the size of the city, please note that internships can require
up to 40 minutes on public transportation.

Prerequisites: Sport Marketing and Communications majors of junior standing. Fluency in
Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.

School of Art and Science
ART HISTORY

Museum and Gallery Internship
ART 360 R - Cr: 3; Contact hrs: 135
This internship entails individual work experience in a museum, gallery or church in the
Rome area, supervised by a faculty member and the cooperating museum, or curia staff.
The internship provides students with practical experience, especially in the field of cultural
mediation and museum education, through direct observation of the various activities
developed at the hosting museums and churches, individual study and direct participation
in guided tours at museums and churches, gallery management in art galleries. Through this
experience students have the opportunity to learn and apply professional skills, while directly
interacting with institutional staff and the visitors.
The intern is monitored by both the onsite supervisor and an LdM faculty member. The grade
assigned by the faculty internship supervisor reflects assessment of weekly reports, two
papers, and an overall evaluation. Ten hours weekly at the internship site; student internship
schedules and onsite duties may vary. Please note that the Museum and Gallery internship
requires interns to fulfill part of their internship hours on Saturdays.
Prerequisites: Art History / Museum Studies majors of sophomore standing. Fluency in
Italian may be advantageous but is not required.
Admission contingent on student CV, two reference letters, formal letter of intent (due by
application deadline) and on-site interview.
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Tuscania
I N T E R N S H I P S

School of Italian Language

Communication in Public Administration Internship
ITC 364 T; Dual listed: COM 364 T - CR: 3; Contact hrs: 135
ITC 374 T; Dual listed: COM 374 T - CR: 6; Contact hrs: 260
This internship provides professional experience in the field of Communications at a
prestigious public office. The intern is monitored by both the onsite supervisor and an LdM
faculty member. The grade assigned by the faculty internship supervisor reflects assessment
of weekly reports, two papers, and an overall evaluation. Ten hours weekly (3 credits) or
twenty hours weekly (6 credits) at the internship site; student internship schedules and onsite
duties may vary.
The internship provides an inside look into Tuscania’s Public Administration. With this unique
experience the students establish themselves as part of a communications team and learn
valuable technical skills, while providing information to the English speaking community of
Tuscania. Interns develop and carry out various activities which include but are not limited
to: translating important news and announcements from Italian into English; finding the
main points of an official document and making a short summary of those points for online
publication; using specific databases and updating a bilingual website; drafting translations
from English into Italian.

SCHOOL OF ART AND SCIENCES
International Business

Prerequisites: Advanced Italian 1 completed (ITL 301 level) and concurrent enrolment in
an Italian class (ITL/ITC). Proficiency in Italian required. Since the translations are from Italian
into English, high proficiency in written and read English is expected. Recommended: strong
writing and communication skills; translation experience. Proficiency in Italian required.
Admission contingent on student CV, two reference letters, writing sample in English, formal
letter of intent in Italian (due by application deadline) an Italian language placement test and
on-site interview.

Marketing / Business Internship
BUS 361 T - Cr: 3; Contact hrs: 135
This internship provides practical and professional experience in the field of Marketing
and Advertising. The intern is monitored by both the onsite supervisor and an LdM faculty
member. The grade assigned by the faculty internship supervisor reflects assessment of
weekly reports, two papers and an overall evaluation. Ten hours weekly at the internship site;
student internship schedules and onsite duties may vary.

Please refer to your Study Abroad Enrolment Office for any further details,
syllabi and enrolment information.

The placement is at a local business. Interns develop and carry out various activities which
may include but are not limited to: market research; developing marketing, distribution and
promotional strategies; creating advertisements for local print & e-publications; developing a
website for e-business; newsletters, mailing lists and social media management.
Prerequisites: 1) Marketing / Advertising majors of junior standing with at least 2-3 prior
courses in the field; 2) Elementary Italian 1 completed (ITL 101 level) and concurrent
enrolment in an Italian class (ITL/ITC). Recommended: social networking experience. Fluency
in Italian may be advantageous.
Admission contingent on student CV, two reference letters, formal letter of intent, sample of
marketing work (ie. blog writing, social media campaign example, press release, advertising
project) due by application deadline, on-site interview and Italian language placement test.
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